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The Vermont Business Roundtable is a non-partisan organization dedicated to helping Vermont achieve long-term public
policy objectives worthy of its citizens. Composed of the principal officers of 130 Vermont companies representing
geographical diversity and all major sectors of the economy, the Roundtable is committed to achieving prosperity and
preserving Vermont’s unique quality of life.
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conomic growth, income distribution, environmen-

tal protection, government planning, educational

initiatives, immigration patterns, regional differ-
ences, and changing tax burdens are a few of the issues
at the forefront of public debate in Vermont today. In
the discussion of all of these topics, quality of lifeis a
major consideration.

At the same time as this debate has been taking
place, Vermont has experienced substantial population
growth. For many, Vermont is their home by choice. The
1980 census showed that 44% of Vermont’s population
over the age of eighteen was born outside the state. It is
likely in the 1990 census that this figure has grown to
over 50%. Unlike national trends, the majority of people
who move to Vermont do not do so primarily for eco-
nomic reasons. Instead, they come here seeking some-
thing else—something less tangible—something that can
perhaps be best described as a special quality of life.

The Vermont Business Roundtable felt the need to
better understand this frequently used yet vaguely
defined term quality of life. This study, based on inter-
views with 441 randomly selected Vermonters, went
beyond the usual objective measures and tried to
capture some of the more subjective feelings people
have about their lives.

Environment and Education: “Preserving clean
air and water” tops the list of things which Vermonters
feel are important for their state. Education was also
ranked as a high priority. The more highly educated
respondents and those born outside the state were the
most willing to support active government leadership in
both the environmental and educational arenas.
UNANSWERED CONCERNS: Given a different economic
situation, would the environment and education still be
the foremost concerns on people’s minds?

Economic Growth: There was disagreement among
respondents about whether further economic growth
would enhance or diminish their quality of life. The
majority of people favored economic growth and rec-
ognized its relationship to more jobs, higher incomes,
and rising tax revenues. However, there was a substan-
tial number of respondents who were against growth
and cited three main areas of concern: harm to the
environment; unequal income distribution; and the
passing of the “Vermont Way of Life.” UNANSWERED
CoONCERNS: Do Vermonters who question the value of
economic growth see the connection between growth

EXECUTIVE SUMMARY

and their own improved standard of living? Do people
assume that any growth will necessarily have a negative
impact on the environment?

Migration: Non-natives are less resistent to govern-
ment regulation, more willing to support tax increases,
more concerned with pollution, and more critical of
selected aspects of their jobs. As the ratio of native and
non-native born shifts, changes in the social and political
climate of the state can be expected. Differences be-
tween natives and non-natives disappear when compari-
sons are based on education and income levels instead
of place of birth. UNANSWERED (CONCERNS: As the pop-
ulation grows will the state be able to offer a way of life
that continues to be attractive to both native and non-
native Vermonters?

Life in Local Communities: in general, the
respondents found life in local communities to be
reasonably satisfying. The three most common signs of
perceived improvement were environmental protection,
increased educational opportunities, and economic
growth. The biggest concern involved overdevelopment.
Many citizens expressed some dissatisfaction with the
quality of their local services. UNANSWERED (CONCERNS:
Why are Vermonters often unwilling to pay higher taxes
to improve local services, even during times of relative
economic prosperity?

Employment: One out of every four Vermonters is
not satisfied with his/her job. This represents a consider-
ably higher level of dissatisfaction than expressed about
any other quality of life domain. Higher education did
not correlate with higher job satisfaction. The study also
points out the high satisfaction level of workers engaged
in home businesses and self-employment. The data
suggest a continuing conflict between the dual responsi-
bilities people have to both their work and their families. -
Employers need to be particularly sensitive to these
findings. UNANSWERED CONCERNS: By improving the
non-pay aspects of jobs, can employers raise overall
worker satisfaction and ultimately contribute to im-
proved worker productivity?

Income and Education: Both income and educa-
tion levels were related to the differing priorities dis-
played among the respondents. Individuals with higher
incomes and greater education were more satisfied with
many of the components of their quality of life than their
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lower paid and less educated counterparts. Although
education has been a major source of upward mobility,
the least educated displayed the least interest in further-
ing their education or receiving on-the-job training.
UNANSWERED CCONCERNS: Does our system currently
encourage lifetime education and training? Will the
Vermont workforce be prepared to compete in the
highly technical world of the future?

Conclusion: The overall picture which emerges from
this study is an optimistic one. Vermonters express a
high degree of satisfaction with their lives. Virtually all
Vermonters want clean air, clean water, absence of
serious crime, and open space. A clear majority favor
economic growth and improved educational opportuni-
ties.

Often it seems that the characteristics which contrib-
ute most to a person’s guality of life are the highly
personalized and individualized intangibles such as
family and friendships. The study also points out some
honest concerns Vermonters share about their changing
quality of life and suggests that many people have
difficulty understanding the complex interdependency
among all the issues that impact that quality.

What are the implications of this study and how will
it impact the future direction of the state? As we head
towards the 21st century, both the private and public
sectors must participate in finding answers to these
difficult questions. Only by encouraging open public
dialogue, focusing on the shared values of Vermont’s
citizens, and better understanding the relationship
between a healthy environment, a vibrant economy, and
a well-educated workforce, can Vermont’s special
quality of life be preserved.
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INTRODUCTION

he high degree of mobility among Americans is a

salient fact of life today. Vermont has experienced

substantial population growth over the last decade.
For many people, Vermont is their home by choice. This
report examines what it is about life in Vermont that has
attracted so many people to move to the state while
encouraging those already here to remain. Where a
person lives, although of paramount importance to many
Vermonters, remains but one dimension of our overall
well being. This study also examines the role played by
such factors as education, income, family and friend-
ships, religion, jobs, and marital status in our lives. Our
ultimate goal is to contribute to the public dialogue
about the measurement and definition of the guality of
life in Vermont.

Throughout history, societies have been concerned
with the well being of their members. Resource and
technological constraints limited early efforts to measure
human welfare to counts of basic items such as popula-
tion, deaths and births, and certain economic conditions
of life. This is no longer the case. The academic commu-
nity, business firms, and government agencies collect
vast amounts of data on the human condition. On a
monthly basis we are served a steady diet of information
on such disparate facts of life as the cost of living, sales
of new homes, exposure to illnesses, crime rates, income
statistics, consumer confidence levels, unemployment
and wage rates, migration figures, and births and deaths.
It has been estimated that on a typical day in America,
the government alone sponsors over 200 surveys, with at
least four times that many being conducted by or for
academic and business groups.

What current and past measures of well being share
in common is their so-called objective basis. In part, it is
this reliance on objective indicators, usually centered on
the economic dimensions of life, which served as the
impetus in 1988 for a small group of professors from the
Center for Social Science Research at Saint Michael’s
College to begin thinking about how our society mea-
sures and defines quality of life.

In Vermont, this concept has taken on a life of its
own. Our newspapers and political debates are replete
with references to quality of life. Economic growth,
income distribution, environmental quality, government
planning, educational initiatives, immigration patterns,
regional differences, and changing tax burdens are a few
examples of issues which take quality of life into
consideration. Yet, this term is rarely defined by those

who use it to justify their position on a particular issue.

From the very beginning of this study, it was clear
that there were important aspects of the lives of Ver-
monters which could be measured and systematically
monitored but rarely were. Although objective measures
of well being are important, something was still
missing...how Vermonters think and feel about them-
selves.

For example, the unemployment rate may be down
a point and the median family income up by 5%, facts
which affect many citizens. What does this tell us about
how the average Vermonter feels about his or her own
life? Does the retired schoolteacher in Barre, the electri-
cian in Vernon, or the young mother of three in Burling-
ton feel that life in Vermont is getting better, worse, or
staying about the same?

What aspects of life do people feel are the most
important? Regardless of what the official statistics tell us
about homicides, do Vermonters feel safe in their own
neighborhoods? Although new housing starts may
decline, are Vermonters satisfied with their own homes?
As the employment opportunities expand, do people
like their jobs and feel secure in them? How many
Vermonters would like to move to another state if they
had the opportunity? What do Vermonters like about
their state and what do they most want to preserve?
What do they most want to change?
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OVERVIEW

conducted in the summer of 1989 with 441

randomly selected Vermonters and an array of
statistics published by government agencies, we have
tried to determine how Vermonters define and value
their quality of life.

It would be presumptuous to assume that a social
science survey could define what a life of quality is; that
is ultimately an individual judgment. But our public
understanding of these judgments can be better under-
stood by the data presented in this report. The old
truism that “what you see depends upon where you
stand” is applicable to this study. We have tried to
expand our vision beyond the traditional external
measures of quality of life to those that are more subjec-
tive and reflect the internal viewpoints that people hold.

In reviewing the study’s major findings, several
things need to be kept in mind. First, this publication
highlights key findings from the comprehensive Pulse of
Vermont Quality of Life Research Report. Many of the
tables, charts, footnotes, and other documentary evi-
dence are contained only in the full report. Second, the
sample was limited to those Vermonters who had
telephones and some statistical adjustment was made to
compensate for this. Third, the results of surveys are
never independent of the questions asked. Time con-
straints always limit the range of issues covered. Fourth,
the observed association between variables does not
necessarily imply a cause and effect relationship. The
reader should be cautious when drawing inferences
from the associations reported. Fifth, the study focused
upon perceptions and self-reflections. These perceptions
can conflict with the reality of life. Sixth, it is important
to realize that there is variation not only between groups
but also within groups. Although native born Vermonters
are less wealthy on average, there are also many natives
who are financially better off than non-natives.

Lastly, the time period during which the study was

R elying on a combination of data from interviews

“How fortunate I am to have been born
in Vermont and to have had
a chance to stay here.”

_ﬁ

conducted is important. The state was not beset by any
natural disasters and the economy in the summer of

1989 was unusually robust. Although national studies
show substantial consistency in people’s assessments of
the relative importance of many of the broader quality of
life domains, other issues, especially those concerned
with life in Vermont, are likely to be sensitive to changes

“Beautiful. When I first came here
I was on vacation and after I saw the
beauty, I just stayed.”

in the economic, material, and social environment.

Psychological research suggests that needs are
relative; if respondents fail to mention the importance of
a particular need, for example the need for safety, it may
be that this need has already been met, not that it is
unimportant. As another example, economic concerns
may appear less pressing to individuals who have
reached a certain level of financial security. If this
security is disrupted, priorities and perspectives may
change accordingly.

The file cabinets and library shelves of government
officials, business people and social service workers are
filled with information on basic needs such as housing,
health, and security.

In contrast, the major focus of this study concerned
the self-expressed satisfaction of Vermonters with some
of the more intangible aspects of their lives in the
following eleven areas which we call domains: family;
friends; employment; living in Vermont; home or
residence; town or neighborhood; standard of living;
religious life; education; health; and spare time. A
summary of overall life satisfaction was added as a
twelfth area.

The major findings fall into two categories: first,
those which pertain to how Vermonters feel about the
state in which they live; and second, those which
pertain to the personal lives of Vermonters, e.g., family,
friends, religion, spare time, jobs, income.
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MAJOR FINDINGS

How Vermonters Feel About Their State

Vermonters are more concerned with “preserving
clean air and water” than any other general aspect of life
in Vermont. More rated this item as very important than
any other item suggested to them. It was also the most
frequently mentioned response to our open ended
question about “What first comes to mind when you
hear the expression, quality of life.” On a separate but
related question, one third of the respondents selected
this concern as the single most important aspect of life in
Vermont. Another question also captured the importance
of environmental protection as a top priority. When we
asked people whether life in Vermont was getting better
or worse, the responses were evenly divided. The most
common reason given about why it was getting better
related to increased protection of the physical environ-
ment.

Whether life in Vermont is getting better or worse
depends upon who is asked. Lower educated and lower
income Vermonters are more skeptical of changes in the
way of life they have come to know over the years. The
better educated and those with higher incomes are more
likely to feel that life in Vermont is getting better and to
point to improvements in environmental protection,
educational opportunities, and economic growth.

“Preserving clean air and water” was viewed as a
very important priority by virtually every respondent.
Seven other priorities from the following list of eleven
items were ranked as very important (as opposed to
somewhbat important or not important at all) by more
than 50% of the respondents. The last three items were
selected by fewer than 50%:

1. preserving clean air and water (97% very
important)

maintaining a low crime rate (88%)

preserving scenic views (74%)

improving educational opportunities (74%)
maintaining family farms (72%)

maintaining access to land and forests for
hiking, fishing, skiing and hunting (68%)

7. saving traditional small towns and villages (68%)
8. creating more good jobs (66%)

9. supporting cultural activities (45%)

10. limiting government involvement in my life (44%)
11. limiting growth (35%)

. .

OV AN N

When we combine this ranking with the follow-up
question “Which one from the above list is most impor-
tant? only “preserving clean air and water” and “im-
proving educational opportunities” stand apart with
double digit support, 36% and 15% respectively.

The environment and education were selected as
the highest priorities by all subgroups with the exception
of youth and the elderly. The former chose maintaining
access to recreational areas followed closely by educa-
tion. The latter selected clean air and water as their top
priority followed by maintaining family farms.

Our data show that the people who were born
outside the state and the highly educated are most
willing to support more active governmental leadership
in the areas of environment and education.

It is to be expected that in a state known for its
inherent beauty the subject of environmental protection

“I like the manageable size of the state.
If I want to get involved in
something I can.”

emerges as the highest state priority. On the other hand,
Vermont also has been known for its low rates of crime
and unemployment. Our crime rates in a variety of areas
are in the lowest quartile of the 50 states and most of
our respondents told us that they felt safe in their
neighborhoods. Both of these constitute part of the
attraction of the state. Yet “preserving a low crime rate”
and “creating more good jobs” were picked by only 9%
and 7% respectively as being the most important priority,
far below the 36% response for the environmental issue.
Vermont is the envy of most states for these latter
qualities. Why then does environmental protection
emerge so consistently as a top priority? The answer, we
believe, rests in the perception that the environment is
more under threat than the other qualities.

SUMMARY AND QUESTIONS FOR FURTHER RESEARCH:

A clean environment and improved educational opportu-
nities were the two top priorities listed by respondents.
These priorities are consistent with the interests of the
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LIFE IN VERMONT

Where are we heading?
Is life getting better, worse, or no change

During much of the 1980s new
businesses were attracted to Vermont
in spite of what some consider an
inhospitable tax structure, strict
regulations, and our rural geographic

50

location. We know that quality of life
concerns figured prominently in their

40

30

20 —

Percent

10

JJJJJJJJJJJJJJJJJ/A

relocation decisions. Many came
here with the understanding that
helping to maintain the quality of the
natural environment would be an

ﬂ essential condition of doing business
in Vermont. We have become
accustomed over the last eight years
to expanding job opportunities and

Under $10,000 $10,000 - $20,000  $20,000 - $40,000
Family Income

Over $40,000 rising incomes. One question that

remains unanswered is whether
changing economic conditions will

B Better-Much Better 5 No change =5 Worse-Much Worse influence stated priorities. This raises

a related and important question:

business community. A clean environment and the
presence of a well educated workforce offer many
Vermont firms a competitive advantage over their
counterparts in other states. Packaging something as
“Vermont Made” and being able to attract and retain
competent workers at reasonable wage rates are two of
the advantages that come from doing business in
Vermont.

“We’re not overcrowded. We have
the least pollution of any state in the
United States. It is not a question of
industries. We do have them but they
seem to care and do well in regulating a
low level of pollution.”

=

Although the priorities articulated by our respon-
dents appear clear, we did not address what trade-offs,
if any, exist among these priorities. We know that Ver-
monters are extremely concerned about the environ-
ment, but are they willing to consider any changes in
this priority if it leads to substantial improvements in
other areas?

what is the relationship between a
healthy economy and the two
overriding concerns of our respondents, a clean environ-
ment and a well educated population?

Economic Growth

Vermonters voiced some disagreement about
whether economic growth will improve or diminish their
quality of life. Although most (61%) are in favor of
growth, a minority (39%) felt that it would reduce their
life quality. With the exception of income (those with a
higher income were more likely to feel economic growth
improves their lives), whether the respondents were pro-
or anti-growth was not dependent upon group affiliation
(age, education, religious status, gender, region, native
status, and political party). For example, Republicans
were no more likely to be pro- or anti-growth than
Democrats.

Although a 61% majority in the political arena might
be considered a popular mandate, the finding that nearly
40% question the fundamental premise that a growing
economy is desirable is of concern to the business
community. What is the source of this opposition? Our
study uncovered three areas of concern: the environ-
ment, problems in income distribution, and the passing
of the “Vermont Way of Life.”

Economic growth generates new jobs, additional
sources of tax revenues, and higher levels of income. It
is the rare person who prefers unemployment to
employment, higher taxes to lower taxes, or lower
incomes to higher incomes. Some Vermonters may fail
to make the connection between economic growth and
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ECONOMIC GROWTH

Will it improve or reduce quality of life?

Improve (61%)

Reduce 39%

their own standard of living or mistakenly assume that
growth necessarily results in a degradation of the natural
environment. When some people think about growth
they focus not on jobs (especially if they already have
steady employment) but instead see only environmental
consequences. Those who worried most about the
adverse environmental consequences of growth were
the better educated.

Some Vermonters observe the outward manifesta-
tions of a growing economy without seeing a change in
their own standard of living. Economic growth may not
benefit all members of the community equally. Since the
early 1970s, real per capita income has grown substan-
tially in America, yet real average weekly earnings and
real median family income have increased only mod-
estly. These trends are reflected in increased income
inequality in America. Interviews with our respondents
suggest that not all Vermonters have shared equally in
the benefits from our expanding economy. Some of the

“It’s getting worse for the people whose
incomes are in the lower bracket and
better for the wealthier. Don’t get me

wrong, this is not Vermont’s fault. It’s a

national problem.”

5oy

identified anti-growth sentiment might be an expression
of concern over this perceived injustice.

The value of growth was also questioned by people
who were most concerned with overcrowding, increased
regulation, and the influx of non-natives into Vermont.
Individuals who raised such questions often wondered
about what was happening to the “Vermont Way of Life”
that they knew.

Although disagreements exist regarding the value of
growth, common ground is found when questions are
raised about government control of growth. Very few,
only one in five respondents, felt that government
should increase its control of economic growth, while
twice as many (two in five) felt that government should
decrease its control of growth; the remaining 39% felt
that government control should remain the same.

Even among the 39% who felt growth would reduce
their quality of life, only 29% would like to see more
government control. The strongest sentiment about this

‘issue was expressed in the Northeast Kingdom where

one out of two of these Vermonters would like to see
reduced control. Those who are least resistant to the
control of growth are the more highly educated and
Democrats. Disproportionate numbers of these individu-
als were born outside the state.

The high percent of the sample who would like to
see less control of economic growth appears inconsistent
with Vermont’s strong environmental regulations as well
as the anti-growth sentiment discussed above. Our
respondents may not recognize the complexity of the
trade-offs involved in these areas.

What forms of economic growth are most desirable?

CONTROL OF
ECONOMIC GROWTH

“Would you like to see?”

More Control
21%

Less Control
40%

Stay the Same
39%
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Only 24% would build more highways to accommodate
the traffic congestion which may accompany growth;
34% would like more multi-family housing develop-
ments in their towns; 21% would like more shopping
malls in their towns (only 14% in the Burlington Metro-
politan area); 49% would like more industry in their
towns; 59% would support more recreational facilities in
their towns.

SUMMARY AND QUESTIONS FOR FURTHER RESEARCH:

Most Vermonters favor economic growth. Few
support increased control of the growth process, and
many would like to see reductions in regulation. While
we have identified several areas of concern (some of
which are admittedly anecdotal), further research could
help us to better understand why 39% of the sample felt
that growth would lower the quality of life in Vermont.
To what extent are the views of these Vermonters based
upon fact rather than unfounded fears?

Migration

The growing number of Vermonters born outside
the state is important. The 1980 Census indicated that
44% of the population over 18 years of age was born
outside the state. Our data suggest that the 1990 Census
will find that over one-half of the population will be
non-natives.

Those born outside Vermont are less likely to be
affiliated with religious organizations, are more likely to
vote Democratic (even if they list themselves as Inde-
pendents), have higher family incomes, and come to the
state with high levels of education and job skills. Since
the better educated are more mobile throughout the
U.S., Vermont is merely conforming to a national trend.
We inevitably lose native born Vermonters who are

EDUCATION AND PLACE OF BIRTH

Native vs. Non-Native

50

40

30

20 S

Percent

~ Under 12yrs 12yrs 13-15yrs
Education Levels

16 +yrs

B Natives Non-natives

“I think Vermont is getting worse because
as a very rural person I see a lot of
strangers moving into Vermont with a lot
of money. This is causing Vermonters to
feel and be treated as though they are
second class citizens for the way they
have lived and feel comfortable living.”

often young and well educated; yet they are replaced in
even larger numbers with other well educated people
born outside Vermont.

As the ratio of native and non-native born continues
to shift, we can expect changes in the social and political
climate of the state. Most importantly, the higher educa-
tional and income levels of the new migrants affect
many facets of our private lives. People born outside
Vermont are less resistant to government regulation;
more willing to support tax increases; more concerned
with pollution; less concerned with the influx of new
migrants; find their personal lives somewhat easier; and
are more critical of selected aspects of their jobs. Many
of these and other attitudinal differences disappear when
comparisons are made between natives and non-natives
with similar educational levels.

Why do people move to Vermont? Of all those who
moved into the state, 35% came because of a definite job
offer. This percentage rises sharply with education; 55%
of those with advanced college degrees came here
because of a job offer, compared to only 8% for those
with less than 12 years of education. People who settled
in the Burlington area were the most likely to move here
because of a job offer, while those in the central region
of the state were the least likely to do so.

It is strong testimony to the appeal of the state that
among those who have moved here, 30% were finan-
cially worse off as a result of their move, 43% about the
same, and 27% better off after coming into the state. It is
of interest to note that those who have the most educa-
tion are the ones who are most likely to be financially
less well off because of the move. Half the people with
advanced college degrees were worse off financially after
their move. Among those who did experience either a
gain in eamings or remained the same after the move,
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81% say that they would have come even if they had to
take a pay cut.

Migration theory suggests that population shifts are
not random, but rather the result of social, economic,
and political forces. These forces either pull or attract
people to a given area or push or induce people to
search for a better place to live. The expected result
from this process is a pattern of migration flowing from
areas of relatively poor earnings potential to areas of
higher potential. National studies show that between
70% and 85% of all geographic mobility reflects eco-
nomic reasons. Vermont is an exception in this sense.
Only a few (35%) had job offers when they moved here
and an even smaller percent (27%) felt financially better
off after the move.

Seven out of ten Vermonters say they do not want
to move out of the state even if they have a chance to
do so (those who want to move may have already done
so and would no longer be part of the sample). Respon-
dents between 18 and 25 years of age were over two
times (51%) more interested in moving out of the state
than other members of the sample. Reflecting national
trends, it is primarily Vermont’s better educated youth
who, given the opportunity, are most interested in
moving. Also, males expressed a greater willingness than
females to move.

SUMMARY AND QUESTIONS FOR FURTHER RESEARCH:
Like many other states, Vermont is experiencing popula-
tion growth. Most of Vermont’s new migrants are born
within the continental United States and arrive with high
skill and income levels. They often move to Vermont in
response to perceived threats to their quality of life in
other locations.

The migration trends raise several questions. Does
Vermont have the infrastructure in place to easily absorb
the predicted population growth from both external and
internal sources? How will this change affect our ability
to raise revenue to support needed public services? Are
there positive economies associated with providing
services to a larger population? On a more immediate
level, how will this change in population affect the way
that Vermont businesses produce and market their goods
and services? How could this affect governmental
services?

Migration has an effect on both the material (e.g.,
infrastructure, taxes) and non-material world in which
we live. As our population grows, will Vermont be able
to continue offering its residents a way of life (a world of
unlocked doors, friendly neighbors, uncrowded road-
ways, family farms, unrestricted opportunities for out-
door recreation, independence, and a sense of peace
and serenity) that is so attractive to people born both

WILLINGNESS TO LEAVE VERMONT

Vermonters would move out of state if they had a chance
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within and outside the state? Will Vermont be able to
retain its sense of community and common heritage if in
the near future one-half of the adult population comes
from outside the state? As the proportion of well
educated non-natives in the state increases, will the
common areas of agreement on many basic priorities
shared by natives and non-natives alike be sufficient to
diminish natural divisions? These divisions are, in part, a
consequence of the differences in socio-demographic
characteristics between these two groups. What role can
education play in reducing potential sources of conflict?

If given the opportunity, we know that our better
educated young people would be the most interested in
leaving the state. Why is this? Is there a lack of educa-
tional or job opportunities in the state or do they simply
seek new challenges? Do young people fail to appreciate
the unique qualities of Vermont that have made it such
an attractive place to live for most members of our
sample? Out of all the subgroups examined, it was only
the younger members of our sample (those between 18
and 25) who failed to single out environmental concerns
as their top priority. These younger respondents were
also more likely than older respondents to believe that
life in Vermont was getting worse.

Life in Local Communities

Life in local communities for most of the respon-
dents appears to be reasonably satisfying. Three quarters
told us that they feel safe when going out for a walk at
night. Maintaining a low crime rate was perceived as a
very important priority by 88% of the respondents,
surpassed only by “preserving clean air and water”
among the eleven Vermont priorities discussed earlier.
Another 75% are happy with the quality of the houses in
their neighborhoods. Furthermore, just over 80% were



VERMONT BUSINESS ROUNDTABLE

“We have clean air and mountains
up here in Bradford. The people are
real friendly. Anytime you’re in need,

all you have to do is ask. We have a little
bit of southern hospitality up here in
the north, I'd say.”

either satisfied or very satisfied with life in their towns
(satisfaction levels rise sharply with age).

When it comes to rating local governmental services,
our respondents were still positive but with less enthusi-
asm. A good or very good rating was given to “local
schools” by 64%, while only 55% gave “police and fire
protection” the same rating, and an even smaller percent
(47%) approved of “the way streets and roads are kept
up.” Younger people were, in general, more critical of
these services.

Because nearly one-half of the respondents were
not satisfied with local services, one might expect to see
support for tax increases to improve these services. This
was not the case. Just under 40% would support paying
an additional $100 in taxes to improve “police and fire
protection” and “roads.” Though improving schools was
the second most important state priority selected by
respondents, raising taxes by $100 for school improve-
ment was supported by barely half of the sample (52%).

Those who were most dissatisfied with the above
items were the most willing to pay “an extra $100 in
taxes” to support improvements in these services, but
the different levels of support came from those most
able to pay (those with higher family incomes) and from
those with a clear investment in the outcomes (parents
with children).

We asked each respondent if he/she felt that life in
Vermont was getting better, getting worse, or staying
about the same and received a split vote. While 35% felt
that life was getting better, 30% felt it was getting worse
and the rest felt it that it was staying about the same.
Those who were financially better off were more likely
to be optimistic about the direction the state was taking.
Residents of the Northeast Kingdom were by far the least
likely to feel that life in Vermont was getting better. Only
one out of four felt that this was the case. When we
asked respondents to specify in which ways it was
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getting better or worse, we found interesting contradic-
tions. Some looked at growth and development as
evidence of improvement in the state while others
looked at it as an indication of deterioration. Similarly,
some people saw “government regulation” as positive
while even more saw it as negative.

The three most common signs of improvement were
related to the protection of the environment, increased
educational opportunities, and economic growth. By far,
those who worried most about Vermont’s future were
concerned with overdevelopment. This included the
disappearance of open space, overcrowding and con-
gestion, and the high cost of housing. At times, native
Vermonters (especially those with lower incomes and
education) were quick to blame those from out of state
for these problems. Deterioration in the physical envi-
ronment was also cited as a consequence of overdevel-
opment. This complaint was raised more often by those
with more education.

SuMMARY AND QUESTIONS FOR FURTHER RESEARCH:
Citizens are concerned about the quality of local munici-
pal services, yet they are often unwilling to pay higher
taxes to improve these services even during a period of
relative prosperity. These local services (police, fire,
roads, and schools) are all part of the public infrastruc-
ture upon which we all depend. Will there be further
erosion of support if our economy enters a period of
anemic growth that is being forecast by many econo-
mists?

What is the cause of taxpayer resistance to providing
additional funding for services that are not rated highly?
Do people simply not have the dollars to pay for
improved local services or is it that they question
whether additional monies will be well spent? Is the way
that we raise revenues to fund local services efficient and
fair? Are there alternative and more effective ways than
property taxes to pay for local services?

Attitudes about local issues are quite sensitive to
education and income levels which are affected by
native/non-native status. How do members of the public
perceive “responsible citizenship?” People sometimes
refuse to support community services because of self-
interest and short term savings. Often the resulting long
term costs can greatly surpass any short term gains.

Employment

This study was conducted during an exceptional
period in Vermont. Jobs, especially at the entry level,
were plentiful. Labor shortages were emerging through-
out the state as employers searched for ways to recruit
and retain workers. The monthly unemployment rates,
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which averaged just under 4%, were among the lowest
on record. Vermont's labor market participation rate was
among the highest in the nation. At the time of the
interviews, 79% of the male respondents and 64% of the
female respondents were working while only a small
percent were not working but actively seeking jobs (2%
of males and 4.7% of the females).

Work fulfills both an economic and social purpose
in life. On one level, earnings from the labor market
supply the basic physiological requirements of life (food,
shelter, and clothing) while satisfying some of our more
transient needs. Yet, to define work only in terms of this
monetary dimension misses the pervasive and profound
impact it has on our lives.

Our jobs define who we are and shape our outlook
on the world. Our sense of identity, self-esteem, and
status is related to the type of work we do. The house-
wife who says “Oh, I'm just at home,” the secretary who
tells us that he works at “Ben and Jerry’s,” the salesper-
son who seeks approval from his customers, or the
university employee who remarks that she is a “tenured
professor” are all making important statements about
their identity. When we meet people for the first time,
we often begin conversations by asking what they do for
work. This is how we “learn” about who they are.

The broader social purpose of work is revealed
clearly in the way that Vermonters responded to the
question:

If you were to get enough money to live as
comfortably as you’d like for the rest of your life,
would you continue to work?

Eighty-two percent of the respondents in our study
expressed the desire to continue working regardless of
financial need. This high percent cut across all segments
of the sample.

Although most Vermonters want to work, nearly
four out of ten would change jobs if “they could do it all
over again.” One out of four was not satisfied with his/
her job. This percent was considerably higher than
found in the other quality of life domains.

Workers reporting the highest levels of job satisfac-
tion and the strongest desires to continue in their jobs
were older rather than younger, female rather than
males, natives, the less educated, and service workers.
These results were surprising since many in these groups
are employed in lower paying positions. Conventional
thinking suggests a positive correlation between job
quality, earnings, and education.

Youth were the exception to these findings. They
have low earnings but also lower levels of job satisfac-
tion. Less than one-third of those under 25 were very

JOB SATISFACTION

Percent who said “very true” or “true”

Overall satisfaction
Easy commute

It's interesting
Job security
Feel good (self)
Good friends
Max. my strengths
Stay in same field
Pay is good

I [ | |
0% 20% 40% 60% 80% 100%

satisfied with their jobs in comparison to 50% for those
40 to 65 and 69% for those 65 and over. This lower level
of job satisfaction manifests itself in the labor market
through high levels of job tumover. It may also explain
why so many young people would consider moving out
of state if the opportunity presented itself. Job satisfac-
tion, however, does rise with age as younger people,
after exploring different jobs, settle into lines of work
that are mutually advantageous to the needs and
interests of both workers and employers.

The specific dimension of job satisfaction that
received the lowest rating was “pay is good.” Although
“good pay” received a low rating, it was less important
than other factors in the determination of overall job
satisfaction. Whether a job “allows me a chance to do
the things I do best” or “makes me feel good about

HOME BASED EMPLOYMENT
By Region
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myself” is correlated more strongly with overall job
satisfaction levels.

Vermonters have always been recognized for their
independence and Yankee ingenuity. These traits, along
with the rural nature of the state, help explain the high
percent (15%) of respondents who were found in
primary or secondary jobs that were based out of their
homes. These jobs were in a broad variety of occupa-
tions and industries. We found real estate brokers,
cosmetologists, building contractors, secretaries, sales
representatives, an owner of a mail order catalogue,
writers, artists, day care providers, financial planners, a
taxidermist, assorted engineers, a book editor, insurance
agents, landscape workers and planners, and psycholo-
gists all operating out of their homes. In general, home
based workers expressed more job satisfaction than
other workers. The only job dimension where this was
not true was in “chance to make friends.” Males, non-
natives, and those in the Northeast Kingdom and the
Southern Counties are more likely than their counter-
parts to be working out of their homes.

SuMMARY AND QUESTIONS FOR FURTHER RESEARCH:

A productive and dedicated workforce will be necessary
for Vermont businesses to compete in the world market
of the 1990s. While compensation remains an important
issue, other aspects of work were more prominent in
peoples’ assessment of the workplace. How can we
become more sensitive to the non-pay aspects of worker
satisfaction? Research has shown that productivity can be
enhanced through innovations in employer-employee
relations. Programs that allow workers to “do the things I
do best” or to “feel good about my life” will increase job
satisfaction and ultimately productivity.

Out of the eleven domains of life, job satisfaction
ranks at the bottom of the list. Why is this? Our findings
support the view that overall quality of life reflects the
cumulative satisfaction with the various domains exam-
ined. The business community, as employers, can have a
very direct effect on improving human well being while
simultaneously increasing job performance and produc-
tivity.

More research is needed on job satisfaction and
worker productivity, especially among the better edu-
cated. Is overall job satisfaction lower in Vermont than
elsewhere? If so, is it because more highly educated
newcomers who move to the state for broader quality of
life concerns have difficulty finding rewarding employ-
ment? Does more education raise our expectations about
what jobs offer in promoting self-esteem and self-
fulfillment?

Our study revealed the importance of home busi-
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nesses and self-employment in the Vermont economy.
What type of employment opportunities are generated
by home businesses, many of which hire people from
the outside? What impact will the growing number of

these businesses have on life in Vermont?

This study has pointed out the importance of the
family and marital status in the gquality of life of Vermont-
ers. It has also shown the well known fact that most
women, with or without children, are in the labor force.

~ With the dramatic changes in the workforce (especially

the increased labor market participation of women and
dual wage earning couples), employers can no longer
hope to separate family from work issues. This change
has brought about an increased need for day care and
after school care as well as the ability to respond to
family illnesses. Dual responsibilities to work and family
will likely be an area of unavoidable and persistent
conflict.

Income, Education, and Social Standing

The judgments one makes about the quality of life
along with attitudes and beliefs about many issues are
strongly influenced by educational background, income
level, and the combined measure of social standing. It is
well known that education and income are closely
related and this study provides further evidence about
the strength of this relationship.

Those on the higher end of each scale have more
opportunities and resources to maintain and improve the
quality of their lives as well as that of their communities.
They are most willing and able to support their schools
and police, protect open spaces, and further their own
already high levels of education. They are more likely to
think that life in Vermont is improving as well as feeling
more hopeful and satisfied with their own lives. We
found one exception in the form of an inverse relation-
ship in the area of occupation. There seems to be a high
proportion of “under-employed” college graduates in the
state who do not find as much satisfaction with their
occupations as do the less educated.

In contrast, those with lower income and less
education are not as positive in evaluating the quality of
their own lives. However, they are often quite satisfied
with their limited education and less challenging jobs.
Their lives also are more centered on the local commu-
nity and the state of Vermont; they are less interested in
either moving to another state if given the opportunity or
in improving their level of education. They are less
inclined to support town improvements; they are
skeptical of government control. Still, they are extremely
hopeful that their children will achieve a higher standard
of living than they enjoy.
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A small percentage of those with less education and
lower income seem to be leading lives which appear to
be quite despairing. For example, 23% of those with
incomes under $10,000 felt that life in Vermont was
getting much worse, a figure more than twice as high as
any other income group. Thirteen percent of the lower
status group described themselves as very dissatisfied
with life in general, compared to only 1% for each of the
other groups. Ten percent of this same group believes
that public officials “never work for the public good,”
four times higher than the responses of the other groups.

Among the eleven domains of life satisfaction, we
found that seven differed significantly by education. In
each domain, with the noted exception of jobs, more
education was associated with higher levels of satisfac-
tion. Those with higher levels of education also rank
their overall quality of life higher than those with lower
levels of education. Education had no bearing on
satisfaction with friends, family, or spare time.

Those who have the most education (at least sixteen
years) were the most satisfied with their education.
Satisfaction levels rose with education levels. Those with
lower levels of education, twelve years or less, were not
terribly satisfied nor were they dissatisfied with their
levels of education.

The desire for more education is strongly related to
age (younger people want more education; nearly 70%
of those under 25 would like to continue their educa-
tion) and years of education (the more educated desire
still more education; 40% of those with at least sixteen
years of education would like more formal education).
Only 5% of those interviewed expressed a desire for job
training.

SUMMARY AND QUESTIONS FOR FURTHER RESEARCH:
The quality of an individual’s life and differing attitudes
towards issues are strongly related to income level,
education level, and overall social standing. The concept
of social class may be politically tainted (no one wants
to be singled out as being either in the upper or lower
classes), but our data suggest that something very similar
to “social class” differences has very real consequences
for most Vermonters. Policy makers who assume that all
Vermonters (regardless of education and income
standing) respond in the same way to various issues will
be surprised. When one looks further and discovers how
priorities are linked to native/non-native status, the
relationship becomes somewhat unsettling considering
the disparity in education levels between natives and
non-natives. Education has been a major source of
upward mobility, yet the data suggest that those with the
least education are the least interested in obtaining either
more education or on the job training.

As technology changes and foreign competition
intensifies, will the Vermont workforce be able to adapt?
Have we set up a system in the state that encourages the
concept of lifetime education and training? Does our tax
system and allocation of public resources encourage or
discourage these types of investments? Why do so few of
our respondents feel the need for job training?

Life and Domain Satisfaction: How
Vermonters Feel About Their Personal Lives

Vermonters are quite satisfied, both with their
overall lives (77% either satisfied or very satisfied), and
the specific domains of their lives (between 57% and
85% satisfied or very satisfied).

Among the several domains of life examined,
Vermonters have a high priority for family and friend-
ships which are listed as very important by 96% and 84%
of the respondents respectively. These two areas were
also singled out as the most important domain of life by
24% and 19% respectively. The middle and lower
domain priorities vary according to which measure is
used.

One way to assess Vermonters’ priorities is to see
how many of those who consider a domain to be very
important are also willing to rate that domain as the most
important. Using this approach, a strong faith (25%),

DOMAINS & SATISFACTION
Domains Percent Satisfied/Very Satisfied
Vermont 85.1
Health 84.3
Town 82.1
Family 80.8
Residence 79.7
Friends 77.7
Life in General 77.0
Job 76.7
Standard of Living 69.4
Religion 66.3
Spare Time 65.8
Education 57.1
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family (23%), and friendship (22%) all rate highly. At the
same time, living in Vermont, residence, and town or
neighborhood are all low priorities, with only 6% or 7%
of those saying each was very important also saying it
was the most important.

Vermonters’ overall life satisfaction was correlated
with many demographic variables as well as with the
eleven other domains of life. Satisfaction in four of the
domains (family, standard of living, job, and living in
Vermont) were the most strongly and positively associ-
ated with overall life satisfaction. Among the demo-
graphic group comparisons, age and education stand
out. People with more education and older people
expressed higher levels of overall life satisfaction than
any other group in the sample.

While income and education are themselves corre-
lated, each has its own impact on domain satisfaction.
Higher incomes correlated with higher satisfaction with
one’s town, life in Vermont, standard of living, and
personal health. Income did NOT correlate with the
other six domain satisfactions. Higher education levels
correlated with higher satisfaction with one’s town, life
in Vermont, one’s education, standard of living, religion,
and overall life satisfaction. Education as noted earlier
was INVERSELY correlated with job satisfaction.

Finally, religiousness and marital status have some
impact on domain satisfaction. Religiousness correlates
positively with several domains including standard of
living and religious satisfaction, while the married
express less satisfaction with their spare time than the
unmarried. Both the married and the religious express
greater levels of overall life satisfaction than do their
unmarried and less religious counterparts.
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SUMMARY AND QUESTIONS FOR FURTHER RESEARCH:
What is the picture we can draw from all of this? The
data on domain satisfaction remind us that people’s
perceptions of the quality of their lives are very com-
plex. Their greatest priorities are the “intangibles” which
are highly personal and individualized. Family and
friendships are cited as the “top priorities” in people’s
lives more than any other single factor, yet these sources
of personal satisfaction are not strongly affected by the
types of forces which are usually subject to public policy
initiatives such as improving incomes or education. What
are the forces that cause people’s satisfactions in each of
these areas to be enhanced or diminished?

This is not to say that public policy is “value neutral”
in its orientation to any of these internal dimensions of
quality of life. It is not. Even the family, a private
institution in the extreme, is widely recognized as an
important institution in society. One observer who has
studied this relationship claims to have counted over
1000 separate mechanisms of federal control (e.g., laws,
welfare regulations) designed to affect American family
life.

Although we found statistically significant differ-
ences in life satisfaction and a variety of demographic
characteristics, the range was more limited than one
might expect given the objective or real conditions of
life. Why is this? Do people adapt and find satisfaction
for themselves, regardless of their situation? If self-
reported satisfaction levels are relatively high, even for
those who are confronted by what appears to be difficult
circumstances, does this mean that there is no need to
improve on the objective conditions of life in Vermont?

Marital Status and Religion

According to the prevailing cultural expectations, it
is more desirable to be married than to be single,
divorced, separated, or widowed. Our data suggests that
persons who are married are significantly more satisfied
with the quality of their lives than those who are no
longer married or who have never been married.

Perhaps because of their greater overall life satisfac-
tion ratings, married individuals were much more likely
than others to be at the positive end of a five point scale
on each of seven psychological perspectives (i.e., do
you feel your life is interesting or boring, easy or hard,
friendly or lonely) This relationship held even when
comparing married individuals with unmarried members
of the same age, income, and educational level.

Like the married, a parallel point can be made
(although the relationship is not quite as strong) about
those who are religiously affiliated and those who have
the strongest commitments to spiritual or religious
beliefs.
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Family and religion are two major social institutions
deeply entrenched in our culture. Our jobs, schools and
government may help us to realize goals, but it is often
our families and spiritual values that provide us with the
goal itself. Our culture and society have evolved in a
way that supports those who conform to the widely held
norms of family and religious or spiritual practices.

To say that those who are married, more religious,
or more spiritual express greater overall life satisfaction
does not imply that their counterparts would necessarily
be better off married or religiously or spiritually affiliated.
To reach such a conclusion would require us to deter-
mine that married and non-married (religious and non-
religious) people are completely alike in every other
aspect except their marital or religious status. This
conclusion cannot be reached from the data collected in
this study. We cannot prove that being married or
religiously affiliated leads to greater life satisfaction. It
might be that people who are innately more satisfied or
positive in life seek and are sought out as marriage
partners or choose to affiliate with religious groups.
What we can say is that those who choose to conform to
traditional norms appear to be more satisfied with life
than others.

SuMMARY AND QUESTIONS FOR FURTHER RESEARCH:
Should the traditional family be supported in ways that
do not currently exist? Which occupational or economic
arrangements encourage or discourage family stability?
Are there ways to help separated, divorced, widowed
and single individuals who would like to become better
integrated into the broader community?

Separation of church and state prohibit public
policies which directly affect religion, but the policies of
the non-governmental sector may either help or hinder
religious and spiritual expression. If spirituality is an
important component of quality of life for many Ver-
monters, are there ways in which it ought to be sup-
ported?
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CONCLUSION

his report has shown what aspects of life are

most important to Vermonters and what they

think about the quality of life in the state. The
picture that emerges is an optimistic one. For the most
part, people seem pleased with life in Vermont. In
reaching this conclusion, however, we should not
minimize the concerns expressed by some respondents
about the future. People fear that the unique qualities
that have made Vermont such an attractive place to live
have come under attack, whether it be from overdevel-
opment, environmental damage, changing social values,
or infringements by those perceived as outsiders. We
found considerable agreement among Vermonters about
long term goals and the importance of traditional values.

“What do I like about Vermont? Shared
values of Vermonters, the honesty,
concern for the environment, concern
for their fellow man, and self-reliance
come to mind.”

ﬁ

However, in discussing the means to achieve these
goals, differences began to surface.

We realize that a study which relies on self-reported
perceptions cannot provide a complete picture of the
quality of life in Vermont. We also know from our many
conversations with Vermonters that subjective aspects of
quality of life are extremely important. The standard
objective measures of well being employed by public
officials are but one type of measure of the quality of
life. We hope that this study reminds us that it is pos-
sible and important to consider the subjective feelings of
Vermont's citizens as well.

We expect that this baseline study will raise as
many questions as it has answered. This is not an
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undesirable nor unexpected outcome. It is only when
we have the Socratic wisdom to “know what we don’t
know” that we can begin to ask appropriate questions to
further our knowledge about the quality of life in
Vermont. In the future, if we or any other researchers
are fortunate enough to be able to re-examine these
issues, our study will provide a critical source of com-
parative data. It will also help future researchers deter-
mine which questions still need to be addressed.

Finally, we have not made policy recommendations
although we believe that many could be drawn from our
findings. We have tried to provide an analytical frame-
work to help the reader interpret our data findings,
identify unanswered questions, uncover important
themes, and highlight the inconsistencies in the pattern
of responses.
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Hemmings Motor News

Otto Engelberth
Engelberth Construction, Inc.

John T. Ewing
Bank of Vermont

Peter A. Foote
Associated Industries of Vermont

Walter Freed
Johnson Fuel Service, Inc.

John W. Frymoyer
University Health Center

Terry Gilliam
United Vermont Bancorporation

Robert Gillis
Franklin Lamoille Bank

Hope S. Green
Vermont ETV

Michael Grennan
Urbach, Kahn & Werlin, P.C.

Luther F. Hackett
Hackett, Valine & MacDonald, Inc.

John D. Hashagan, Jr.
Vermont National Bank

Timothy Hayward
Vermont Bankers Association, Inc.

Peter Heinz
Karl Suss America, Inc.

Daniel S. Jones
Readex Microprint Corporation

Donald S. Kendall
Mack Molding Company, Inc.

Jay Kenlan
Abell, Kenlan, Schwiebert & Hall

James C. Kenny
Harbour Industries, Inc.

Gary Kiedaisch
Mt. Mansfield Company, Inc.

George A. Kienberger
Topnotch at Stowe

Spencer R. Knapp
Dinse, Erdmann & Clapp

Charles Kofman
Merrill Lynch Pierce Fenner & Smith,
Inc.

Peter Kreisel
Peter Kreisel & Co.

Alfred Kwiatek
Bertek, Inc.

James Lamphere
Wiemann-Lamphere Architects, Inc.

Nancy Lang
Lang Associates

Kenneth J. Leenstra
General Electric Co.

Philip Levesque
Gifford Memorial Hospital

Charles Lord
Pomerleau Agency, Inc.

Joseph A. Manning, II
Marble Bank

Peter Martin

Mt. Mansfield Television Company, Inc.

Mary Alice McKenzie
John McKenzie Packing Company, Inc.

Maynard McLaughlin

Bread Loaf Construction Company, Inc.

Martin Miller
Miller, Eggleston & Rosenberg, Ltd.
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Gordon P. Mills
Elcon Management Services

R. John Mitchell
The Times Argus

T. Kent Mitchell, Jr.
House of Troy

Stephan Morse
Grafton Village Cheese Company, Inc.

Elbert G. Moulton
Verbanc Financial Corporation

Timothy Mueller
Okemo Mountain, Inc.

Lyman Orton
The Vermont Country Store

Rudy Pachl
C. J. Van Houten & Zoon, Inc.

Joe Parkinson
Vermont SKi Areas Association

Ray Pecor
Lake Champlain Transportation
Company

Edward C. Pike
Kinney, Pike, Bell & Conner, Inc.

Peter Pollak
Dynapower Corporation

Daniel Pudvah
Vermont Lodging & Restaurant
Association

Stephen Rauh
Rauh & King Inc.

Lawrence H. Reilly
Union Mutual Fire Insurance Company

Paul J. Reiss
Saint Michael’s College

A. Wayne Roberts
Lake Champlain Regional Chamber of
Commerce

Andrew R. Rockwell
New England Telephone Company

Sister Janice Ryan, RSM
Trinity College

Yoram Samets
Kelliher/Samets Marketing
Communications

Barbara Sauer-Sandage
Sandage Advertising and
Marketing, Inc.
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William H. Schubart
Resolution, Inc.

Charles Shea
Gravel and Shea

Joseph Siliski, Jr.
Siliski & Buzzell, P.C.

Robert Skiff
Champlain College

Mark Snelling
The Shelburne Corporation

Ronald W. Steen
Fairbanks Scales, Division of Fairbanks
Inc.

Robert D. Stout
Putnam Memorial Health Corporation

Kurt Swenson
Rock of Ages Corporation

James Taylor
Medical Center Hospital of Vermont

W. Russell Todd
Norwich University

Eugene Torvend
Champlain Cable Corporation

William H. Truex
Truex deGroot Cullins, Architects

Henry M. Tufo
Given Health Care Center

John Varsames
Northshore Development, Inc.

Francis Voigt
New England Culinary Institute

J. Alvin Wakefield
Gilbert Tweed Associates, Inc.

Gary B. Warner
Pizzagalli Construction Company

Thomas Webb
Central Vermont Public Service
Corporation

J. Gary Weigand
Vermont Yankee Nuclear Power
Corporation

Jon Wettstein
Digital Equipment Corporation

William L. Wheeler
William L. Wheeler Associates
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Courthouse Plaza
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